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Central America – facts figures



Central America – facts figures

• What do you know about Central America?

• 521,500 square km

• Population of 40 million people

• GDP in agriculture from 7% (PN) to 22% (GT)

• Central American Free Trade Agreement with 
USA

• Free Trade Agreement with Europe



Agricultural exports
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Agricultural export

20062005200420032002Crop

264634259429211149172218178919Vegetables

8532890513774236031362237Costa Rica
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Export to the world:

• Total agricultural exports to the world: US$ 2,8 billion 

• Exports of fruits is 72% of total export value

• Exports of ornamentals is only 8,5% of total export

Export to the Netherlands:

• Total agricultural exports to the Netherlands: US$ 323 

million (of which Costa Rica represents US$ 227)

• Export of fruits represents 50% of total export value

• Export of ornamentals represents  24% of total export

Agricultural exports



Country competitiveness: 17 key aspects

Score: (1) bad, (2) regular, (3) good and (4) excellent 

232231Subsidies17.

223324Labour (management)16.

243331Labour (unskilled)15.

223323Agricultural supplies14.

233332Phytosanitary Service13.

232333Agricultural sector organization 12.

333433Climate and natural resources11.

333332Trade agreements10.

332342Communication9.

213323Infrastructure (export)8.

322332Infrastructure (local) 7.

322232Investment capital6.

333323Fiscal aspects5.

323333Economic aspects4.

331112Safety3.

322223Social aspects2.

313233Political aspects1.

PNNIHNGTESCR



Business Ideavelopment Chart
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Business opportunities – target groups
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BIC – Costa Rica
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XXXXX17. Investors

XXXXXXXXX16. Importers

Importers & Investors

XXXXXXX15. Crop management software

XXXXXX14. Packing materials

XX13. Trays / pots

XXX12. Peat moss / substrates

XXXXX11. Propagation material

XXXXXXXXX10. Crop protection

XXX9.   Greenhouses

XXXXXXXXX8.   Post harvest equipment

XXXX7.   Cultivation equipment

Exporters of products

XXXX6.   Market information

5.   Capacity building

XXXXX4.   Crop consultancy

3.   Crop laboratories

XXXX2.   Residue labs

XXXXXX1.   Certification

Exporters of services

PROMELWMMNGPINBANVEGFOLCFLPFPYPL

Sector

Opportunity



BIC – El Salvador
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BIC - Guatemala
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BIC - Honduras
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BIC - Nicaragua
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BIC - Panama
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BIC – Central America
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Scenario - vegetables

Seed production in Nicaragua:

• Logistics by air freight in small quantities

• Non-perishable

• Labour intensive

• High value product



Scenario - ornamentals

Production of Phalaenopsis in Honduras:

• Increasing production in Europe and USA

• Good logistic facilities (harbour)

• Experienced growers

• Working together with Dutch partner to set up 
production



Scenario - fruits

Production of Fair Trade melon in Costa Rica:

• Consumer trends – social aspects

• Pineapples, bananas, mangoes

• Conventional production less competitive

• Niche market looking at strengths

• Fits with the Costa Rican image



Scenario – Central America

Joint Central American efforts:

• Business meetings in April 2008 GT and CR

• Joint participation Hortifair 2008

• Central American Agricultural Fair March 2009



Strategic partners

• Knowledge on production and marketing

• Finance

• Access to high tech supplies

• Strategic partner (‘omnipotent’)
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